E-Commerce
Background
E-Commerce refers to the provision of goods, information or services on the Internet. This is a rapidly expanding business sector, which is guaranteed to expand further as more people connect to the Internet. 
Equality
Thanks to electronic communication, the size and location of businesses is not as important as in the “real” world. E-Commerce creates equal opportunities for large corporations and small businesses, because the customer deals with the company through its web pages. This makes it possible for even a small company to develop a global client base.
Security
There has been much concern in the past about the security implications of e-Commerce. Sensitive financial and personal information is passed around the world via the Internet. However,  “secure servers” have helped to overcome the potential problem of fraud, by encrypting sensitive information.
Potential
The potential of e-Commerce is unlimited. It is possible to communicate with others via e-mail and send files as electronic attachments. Business applications allow colleagues to communicate audibly and visually, in real time. They can use an Internet connection to work together on the same document, at the same time.  Businesses can advertise, buy and sell on the web. 
Information
The Internet allows access to an immense source of information, which can be tapped very easily, through a vast number of databases. Online books and manuals are available to help and instruct web users. Multimedia is brought directly to the user, who can download text, graphics, sound, video and presentations.  
Uses
E-Commerce is typically used for online purchasing, marketing, provision of information, online banking, booking of travel and holidays. 
Points to Note
Before creating web pages to take advantage of the potential of e-Commerce, bear the following points in mind:
The web site should work properly.
It should always be available.
Information must be kept up to date.
Navigation of the site should be user friendly.
